
Presidential 
Pontifications

The Voice of Rushmore
Mt. Rushmore Chapter “Shrine of Democracy Chorus”

Rapid City, South Dakota
Volume 8           May, 2006    Number 3

Harmony Happening songs we will 
be learning this year are Frog Kissing 
and Ain’t Misbehaving. We’ll be doing 
the old faithful patriotic numbers as 
well.

Again, thanks for a job well done last 
Saturday.

BASSicly yours,
Pete

SHOW 
RECAP

I was deeply honored to serve as the 
“front guy” for “Our Heritage of Har-
mony,” and proud to be part of such 
an outstanding group of dedicated 
gentlemen.

David L’Esperance

I wanted to let all of you know how 
happy I am with the show. I think 
everyone pulled together to make it a 
success in almost every way. My only 
regret is that we didn’t have a bigger 
audience, because the chorus and lo-
cal quartets put on a great show. I will 
not be able to attend chapter meeting 
this week, but would ask that you tell 
everyone how pleased I am. 

I would hope that the board would 
still be willing to give consideration to 
further upgrades at Dakota for lights. 
That was a physical shortcoming for 
this show. I know that John is suggest-
ing that the chapter invest in micro-
phones such as the ones that Summit 
brought. 

Again,  thanks to all.

Jim

SHOW COMMENTS

Jim Olson, 2006 Show Chairman

WHAT A SHOW!
Way to go guys! I personally felt our 

matinee was the best matinee we’ve 
ever done. Our evening show was 
great, too. Former members Reed 
Pogany and Wendell Peden just 
couldn’t say enough good things about 
our sound and how we’ve improved 
over the last few years. Sort of makes 
all the hard work worth it, doesn’t it 
guys?

Now, just think how nice it would be if 
we had 50 - 60 guys on stage helping 
to produce that sound. Please make 
a concentrated effort to bring guests 
to our upcoming guest night, May 11. 
Not only do we need lots of guests, we 
need maximum attendance from YOU 
to be on hand to greet the guests and 
make them feel welcome. Membership 
chair, Steve Ferley says he will have 
a program ready to go for the eve-
ning. If he calls on you for help with 
registration, etc., please pitch in. And, 
PLEASE GET TO PRACTICE ON 
TIME, especially for a guest night. Re-
member, if you bring in a new member 
you could get your annual dues paid in 
full. More on that soon.

Mark the upcoming singouts in your 
calendars. They are on the website 
and will be announced at practice 
each week. The June 4 singout at 
Mt. Rushmore is a direct result of our 
show.

“That’s the most musical I have ever 
heard this chorus sound. Keep up the 
good work!”

“That’s the best I have heard both 
the chorus & quartets sound. There 
weren’t any bad spots in the whole 
performance.”

“The staging really worked well.”
“Even though I have sung in a 

barbershop chorus before, I learned 
a lot about the history of the Society 
through the dialogue.”

Final rehearsals in ñthe shopò

NEWS FLASH!!
The Society loses another great 

one. Famed arranger, judge, quar-
tet singer and past Society Presi-
dent Ed Waeche passed away on 
May 2. He will be sorely missed by 
barbershoppers throughout the world.
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The April Board meeting was held 
April 4th at the Millstone Restaurant, 
since host Doug Andrews forgot about 
the meeting and couldn’t open the 
training conference room!  A quorum 
of the elected Board was present.

Jim Gogolin reported the lighting and 
wiring project at Dakota Middle was 
progressing well, and John Elving will 
program and set up the lights for the 
show. Approval was given to Jim for 
additional materials, and an additional 
$250 was approved for Gary Welsh’s 
set budget. Jim also asked about an 
advertising budget for the show, and 
it was established at $1500. A me-
dia survey has shown an untapped 
resource for our audiences would be 
KTOQ radio, and Jim will include them 
in his campaign. Bill Andersen also 
suggested adding Public Radio and 
possibly PBS.

The Board approved paying for 
room, ticket package and gas money 
for any members who attend the 
Spring RMD convention the weekend 
of 28-30 April in Utah.

Several potential service projects 
were discussed as possible monetary 
recipients from our chorus; included 
were the Buckeye Invitational Chil-
dren’s Camp and scholarships for the 
Rapid City Children’s Chorus.

The next meeting is scheduled for 
Tuesday, May 2, hopefully at the 
Coldwell Bankers Training Conference 
Room, at 7:00 PM.

Respectfully submitted,

David

Board
Minutes

Articles, pictures, and other sub-
missions for publication need to be 
submitted to the editor by the 25th 
of each month. Submissions may 
be made by emailing the editor at: 
leaderman@earthlink.net, or by 
hard copy at 6806 Peaceful Pines 
Rd., Black Hawk, SD 57718.

David LôEsperance
Secretary

I want to personally thank and con-
gratulate show chairman Jim Olson 
and all the 2006 show committee, on 
a great show last Saturday. To start 
with, I liked the show theme taken 
from the society script. However, there 
were some pretty “hokey” things in 
that show. Jim and his committee did a 
great job of editing the society version 
by adding and deleting as needed.

David L’Esperance did a superb job 
as Host. The songs we sang were well 
chosen and quite well performed by 
the chorus (thanks Clayton), quartets 
and soloists.

All in all, I thought the show was 
very well received by the audience 
for both shows. The staging really 
added a lot to the production, thanks 
to Gary Welsh and his crew. It was 
great. I heard a lot of very favorable 
comments on the props as well as the 
lighting, which was a very big improve-
ment. I also congratulate the program 
committee, and especially Carroll 
Korb, and all those who sold program 
ads, for again doing a great job. Even 
though I missed a lot of rehearsals and 
did almost nothing to help prepare for 
the show, I was proud to be a part of 
it. I congratulate each of you for all the 
hard work you put in to make the show 
a success. We did need to sell more 
tickets because the show was one of 
those that people enjoyed. Therefore, 
more people should have seen it.

This was one of those shows which 
goes to prove that the old songs are 
still selling to audiences, so let’s keep 
singing the “OLD SONGS”. After all, 
that is the style of music we are work-
ing to preserve.

Al

 ʿ Musical Notes ʿ
Al Pitts

VP, Music & Performance

Dan Brusseau (5/5)
Steve Ferley (5/13)
John Elving (5/18)
Todd Schultz (5/20)

*Any birthday missed 
only means you didn’t 
age this year, but get 
me your DOB and we’ll 
make sure you age 
next year!

Ohww¡
Ipy{okh¡(
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If you won’t go to the market and 
get your wife some pantyhose, yet 
you’ll wear lipstick and rouge in front 
of 400 Shriners, you might be a 
barbershopper

If you watched the first round 
of American Idol and made a list 
of potential recruits in your city, 
for your chapter, you might be a 
barbershopper.
Selected by Tina Gunther (with permission) from 
Harmonet messages.

Public Relations
& Publicity

Jim Gogolin
VP, PR & Pub

The show program booklet included 
a questionnaire page this year. The 
purpose of the page, besides provid-
ing names and addresses of known 
barbershop consumers, was to de-ter-
mine which publicity effort was effec-
tive in getting customers in the door. 
A lot of information can be extracted 
from the data. All of the numbers will 
not be presented here, but some inter-
esting points will be shared.

Not everyone present filled out the 
data sheet. I guess they were not in-
terested in winning a door prize. Too 
bad! But many people did. To be ex-
pected since people were requested 
to mark all items that apply, many 
forms indicated more than one source 
of knowledge about our barbershop 
show. But most interesting, I think, 
are those forms that indicated a sole 
source of information. One must now 
assume that the numbers are repre-
sentative of the entire population in 
attendance. No doubt that is an invalid 
assumption but, it is the best that I can 
do.

For purchased publicity the most 
mentioned sole source was the Rapid 
City Journal; 13% of all respondents. 
That was followed by radio; only 0.5% 
of all forms received. A disappointment 
was that only 3 people mentioned 
seeing a poster. Are they worth the 
cost and effort?

Specifically named members of 
our chorus accounted for 14% of all 
listings. And generic members and 
friends were named on another 13% 
of all listings. If all of those friends are 
members of our chorus, that would 
mean that 27% of all attendees knew 
about the show ONLY because of cho-
rus members. If you had not spread 
the word our crowd would have been 
27% smaller.

Really interesting is that the name of 
18 of the 30 members on stage for the 
show appeared on one or more of the 
submitted forms. What happened 

to the other 12? Perhaps they are 
buried in the “friends” data. I am really 
proud of our members for this effort. 
But we can do better. Three persons 
indicated that they called a chorus 
person to find out about the show! It 
would be good if no one had to do that 
in the future.

Now, what do I do with all of these 
numbers . . . ?

Jim

WOW! Give yourselves a pat on the 
back, and a round of applause! We 
put on one of the best shows ever 
for our chapter. It’s just a shame we 
didn’t have more audience members 
to enjoy it.

Jim’s survey sheet in the program, 
more specifically the results, should 
show us how tickets are sold. The 
number one way that people know 
about our shows, and likewise buy 
tickets and attend the shows is by 
personal contact with one of us. How 
many of us really tried to sell tickets 
outside of our immediate families 
and friends? I will have to admit that I 
didn’t try as hard as I should have.

Professional sales people will tell 
you that, on the average, it takes at 
least seven times contacting the same 
person to make a sale. Most of us, 
me included, don’t even contact our 
friends that many times. Imagine how 
full our house could be (and in turn 
our coffers) if we all made contacts 
like that and each sold 30 tickets. That 
would amount to nearly 1000 tickets 
sold.

We have a wonderful sound and 
program which we should all be proud 
of. We will continue to get better as 
we work on all the musical things that 
Clayton has been stressing lately. That 
should relate to better shows, and, 
consequently, larger audiences.

Our next big performances com-
ing up are at Hart Ranch and Mt. 
Rushmore (Harmony Happenings). 
Wouldn’t it be great to go into both of 
those knowing that we are so much 
better than the last time we performed 
for them? But how do we do that?

First and foremost, it takes a commit-
ment on everyone’s part to work hard 
at being the best. That means setting 
aside our time each week for chapter 
meetings. We all have things that keep 
us busy. However, we seem to make 
time for those things we deem impor-
tant.

Second, and really just as important 
as the first, is to keep raising our stan-
dards. Our performance in the show 
set a new standard for us. It is no 
longer a goal, but the standard against 
which the next performance is judged. 
It should be our goal to set a new 
standard by reaching a higher goal 
each and every performance. To do 
that we need to reach a new standard 
each week in rehearsal.

If we do that, then we will continue 
to have more pride in our chapter, 
our chorus, and in our performances. 
Word will get around and we will have 
larger and better audiences. We will 
also have more performances than we 
will know what to do with. What a ter-
rible dilemma! And, it will translate to 
more men wanting to be a part of this 
wonderful organization!

Thank you all for making it so enjoy-
able. Let’s continue going up and 
become the very best entertainment in 
our area! What a concept!



Support Your
Local Quartets!

The Latest Rendition
Al Kelts - tenor
Dave Sommers - lead
Wayne Anderson - bari
Pete Anderson - bass

Risky Business
Dwight Edstrom - tenor
Todd Schultz - lead
Doug Nahrgang - bari
Dan Brusseau - bass

Society Membership 
FREE for 1 year!

Ever wonder how you can get 
your Society membership dues 

completely paid for a year? It isn’t only 
possible, it will be done by many mem-
bers this year. Here’s how you, too, 
can get your 2007 Society dues paid 
in full with no out-of-pocket money 
from you.

All you need to do is recruit five new 
members anytime throughout this 
year. You don’t have to recruit at any 
specific time, but you can set your 
own time schedule - sort of like having 
your own personally scheduled guest 
nights.

And, for those of you 
who succeed, you will get 
this cool button to wear at 
all events. (Yahoo!)

And, here’s the best reason to recruit 
five new members - ten reasons, to be 
exact.
1.  More members means more tenor 
singers.
2.  More members means more quar-
tet singers.
3.  More members means more tag 
singers.
4.  More members means more 
people to sell show tickets, bigger 
show audiences and louder applause 
for your performance.
5.  More members means more future 
role models. Imagine being the genius 
who recruited guys like Jim Clancy, 
Dave LeBar, Dave Stevens and Jim 
Kline. Imagine the countless lives your 
proteges might influence.
6.  More members means more future 
coaches for your chorus or quartet. 
The new guy you recruit might eventu-
ally be the one who brings out your 
inner champion.
7.  The average chapter loses about 
11% of its members each year. The 
average chapter must recruit four new 
members each year just to replace the 
members it loses.
8.  Operating without a plan to replace 
these lost members can have a dev-
astating impact on your chapter and 
your barbershop experience.

9.  More members means more 
dynamic and talented music and 
administrative leaders to grow existing 
chapters or start new chapters.
10. Write your own personal reason.
Contents copyright of the author and copyright (c) 4/10/2006
Barbershop Harmony Society
7930 Sheridan Road
Kenosha, WI 53143
800-876-SING | 262-653-8440 | fax 262-653-4048

Gordon Lightfoot 
to join ranks of 

honorary members

Legendary singer/songwriter Gordon 
Lightfoot accepted honorary mem-
bership in the Barbershop Harmony 
Society, April 22, in Toronto, Canada. 
Lightfoot was honored by the Society 
for his support of barbershop harmony 
and the impact he’s had on the world 
of music.

A native Canadian, Lightfoot re-
ceived his award during the Champi-
ons Show, immediately following an 
On-tario regional barbershop compe-
tition at the Sir John A. MacDonald 
Colle-giate Institute.

Drayton Justus, president of the 
Society, bestowed the honor. “It is 
our great pleasure to honor Gordon 
Lightfoot in this way,” Justus said. “His 
music already has etched an indelible 
mark on modern culture. We like to 
think his early experience in barber-
shop harmony encouraged him in 
some way.” 

Lightfoot was a member of the Orilla, 
Ontario, chapter of the Society. His 
first barbershop quartet, the Collegiate 
Four, was formed in late 1952 prior to 
Lightfoot entering high school. They 
won first prize on the CBC television 
talent contest “Pick the Stars” in the 
fall of 1953.

His second quartet, Teen-Timers, 
competed in regional barbershop con-
tests and placed second in November 
of 1955. The group’s performance 
schedule is said to have rivaled that of 

groups performing more contempo-
rary music. The quartet disbanded as 
its members pursued university educa-
tion.

Lightfoot volunteered his time to per-
form during a barbershop chapter’s 
charity auction in 2001. As part of that 
event, he sang with the award-winning 
Toronto Northern Lights chorus. 

The singer/songwriter has five Gram-
my nominations, 17 Juno awards 
and the Governor General’s Award, 
the highest official Canadian honor, 
among many other honors.

He joins artists such as Dick Van 
Dyke, Irving Berlin, Meredith Willson, 
Victor Borge, the Osmond Brothers, 
Sherrill Milnes and Gene Puerling in 
an elite group who also have been 
honored by the Barbershop Harmony 
Society.
“Copyright © Barbershop Harmony Society. Find 
more stories like this at www.barbershop.org”

LIGHTFOOT 
HONORED BY 
BARBERSHOP 

HARMONY SOCIETY 



The Ambassadors of Harmony
Riser Etiquette

This has been updated to include 
some further specifics befitting a 
Gold Medal Chorus. In agreeing to 
and practicing what follows, we as 
Ambassadors of Harmony commit to 
treating our rehearsals as if they were 
performances, so that we practice 
what we most want to execute on 
stage.
WAIT: If you arrive late, or step down 
from the risers and are returning, 
simply stand on the side and wait until 
invited by the Director to take your 
place.
NO CROSSING: Under no 
circumstances should we ever cross 
in front of the Director while getting on 
the risers. If crossing to the far side of 
the risers, walk behind him instead, or 
circle behind the risers.
HAVE FUN: by enjoying the great 
stuff the Director has to offer. Save 
your fun with your neighbor until after 
the rehearsal. (Exception - see Ten 
Second Rule)
TEN SECOND RULE: If the Director 
has not addressed the chorus within 
ten seconds, then you can talk quietly 
with your riser neighbor until the 
director resumes. Keep your eye on 
the director so you know when he has 
resumed, and then immediately give 
him your attention.
LISTEN, DONôT FIX: Often when 
there’s a pause, chorus members try 
to correct their own mistakes or those 
of their neighbors. Although this may 
seem important, RESIST. You will miss 
important comments from the Director 
that affect everyone in the chorus. 
Bear in mind that the Director fixes all 
the problems eventually.
LISTEN, DONôT SING: When the 
Director is demonstrating how to sing 
a particular passage, do not sing 
with him. He’s usually doing that to 
demonstrate micro-differences in pitch, 
nuances of vocal quality, or in some 
cases, notes or words. If you sing with 
him, you keep yourself and everyone 
else from hearing him, and instead, 
you become the example. That keeps 
us all from learning from the expert.

WHEN THE DIRECTOR IS 
SPEAKING to the chorus, don’t pass 
the time singing or reviewing your 
part. It makes it difficult for all of us to 
pay him proper attention and to learn, 
because we’re instead paying at least 
some attention to you.
WHEN THE DIRECTOR IS WORKING 
WITH ANOTHER SECTION or 
sections, don’t sneak-sing your part 
with them. You may think no one will 
notice, but it’s guaranteed the Director 
will notice, and be distracted by it.
LISTEN, DONôT HUM OR SING: 
When the pitch pipe is sounding, 
don’t hum the pitch. It keeps you and 
everyone else from hearing the pitch 
accurately.

(Do/could/should any of these guidelines 
apply to our chorus? They helped bring a 
gold medal to this chorus from St. Charles, 
MO. Could they help us achieve higher 
goals in singing and entertaining? (Weôre 
not talking Gold Medal for us, weôre talking 
being the best entertainment group in the 
area!) Think about the possibilities! ed.)

and search for “Barbershop”. There 
will be several choices. The first one 
should say “Barbershop Harmony”. 
Click the button with the speaker on it 
and follow the instructions.

Another outlet for barbershop and 
other a cappella music is The Har-
mony Network. Again, in your web 
browser, type in www.harmonize.com/
thn/, follow the instructions and listen 
each evening to barbershop radio 
coming out of New Jersey. This station 
is dedicated to barbershop harmony 
and has barbershoppers as DJs each 
evening.

If you can’t get enough barbershop 
music in your listening schedule, and 
you don’t have enough of your own 
recordings, there is a potpourri of op-
tions available. Happy listening!

Turn your radio ë and 
satellite -- on

Since 2003, XM Satellite Radio 
(www.xmradio.com) has featured great 
barbershop sounds on “Harmony 
Square” -- a one-hour show that airs at 
8 PM Eastern Time each Sunday eve-
ning, with repeat at Midnight Sunday 
(9 PM Pacific Time).

Tune in XM Channel 4, Savoy Ex-
press: the 1940s Channel.

New! AOL users can listen to XM 
Satellite Radio free. Under AOL Radio, 
look for the XM Channels and choose 
XM 1940s.

XM Radio isn’t the only place to hear 
barbershop music. You can also hear 
it on your computer via the internet.

The Barbershop Harmony Society 
plays the best performances of both 
quartets and choruses 24 hours a day 
on Live 365 Radio. 

In your web 
browser, type in 
www.live365.com 

Show Preparation



Some people spend hours at the 
gym or pounding the pavement to 
keep their bodies in shape. But be-
yond singers and actors, who worries 
much about their voices?

You should, say Norman Hogikyan 
and colleagues at the University of 
Michigan Health System.

“Your voice is your ambassador to 
the outside world,” Hogikyan con-
tends. “It portrays your personality and 
emotions. People make assessments 
about you based on your voice, so it is 
very important when you’re speaking 
or singing to think about what people 
are really hearing. Problems with your 
voice also can have a tremendous im-
pact on your life.”

Some 7 million Americans have 
some type of voice disorder, according 
to the American Academy of Otolaryn-
gology.

Hogikyan and colleagues have 
put together the following 10 tips to 
help keep your voice in shape: 
1. Drink water to keep your body well 
hydrated, and avoid alcohol and caf-
feine. Your vocal cords vibrate very 
fast, and having a proper water bal-
ance helps keep them lubricated. 
Important note: Foods containing 
large amounts of water are excellent 
hydration-conscious snacks, including 
apples, pears, watermelon, peaches, 
melons, grapes, plums, bell peppers 
and applesauce.
2. Allow yourself several “vocal naps” 
every day, especially during periods 
of extended use. For instance, teach-
ers should avoid speaking during the 
breaks between classes and find quiet 
ways to spend the lunch hour rather 
than talking in a noisy staff room with 
colleagues.

3. Don’t smoke, or if you already do, 
quit. Smoking raises the risk of throat 
cancer tremendously, and inhaling 
smoke (even secondhand smoke) can 
irritate the vocal cords.
4. Don’t abuse or misuse your voice. 
Avoid yelling or screaming, and try not 
to talk loudly in noisy areas. If your 
throat feels dry or tired, or your voice  
is getting hoarse, reduce your voice 
use. The hoarseness is a warning sign 
that your vocal cords are irritated.
5. Keep your throat and neck muscles 
relaxed even when singing high notes 
and low notes. Some singers tilt their 
heads up when singing high notes and 
down when singing low notes. “The 
high notes are on the ceiling and the 
low notes are on the floor,” Rosenberg 
says. “Over time, you’ll pay for that”—
not just with strained vocal muscles 
but also by causing future limits on the 
vocal range.
6. Pay attention to how you speak 
every day. Even performers who have 
good singing habits can cause dam-
age when they speak. Many skilled 
singers don’t continue their healthy 
habits when they speak; indeed, says 
Herseth, “many people—including 
singers—should have much more 
breath flow when they speak.”
7. Don’t clear your throat too often. 
When you clear your throat, it’s like 
slamming your vocal cords together. 
Doing it too much can injure them and 
make you hoarse. Try a sip of water or 
swallow to quench the urge to clear. 
If you feel like you have to clear your 
throat a lot, get checked by a doctor 
for such things as acid reflux disease, 
or allergy and sinus conditions.
8. When you’re sick, spare your voice. 
Don’t talk when you’re hoarse due to 
a cold or infection. Listen to what your 
voice is telling you.
9. When you have to speak publicly, to 
large groups or outdoors, think about 
using amplification to avoid straining 
your voice.
10. Humidify your home and work ar-
eas. Remember, moist is good for the 
voice.

Further, warming up the voice is 
not just for singers, the researchers 
say. Think of it like stretching and 
loosening up before exercise. Easy, 
daily warm-ups for your voice:

10 Tips for a Healthy Voice
By LiveScience Staff

1. Do lip or tongue trills in the morning 
(try it in the shower or on your drive to 
work) to facilitate better use of airflow 
and breath.
2. Perform gentle humming and cooing 
to warm up your voice in the morning.
3. If you do more vocally complex 
warm-ups too, such as vocal scales, 
do the simple warm-ups first.
4. Repeat these exercises throughout 
the day to reduce muscular tension in 
the neck, shoulders and jaw.
5. At the end of the day, perform a 
cool-down of the voice with similar 
vocal tasks.
© 1999-2006 Imaginova Corp.
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1. There is no such thing as being a 
little flat. 

2. The worst (insert your choice: tenor 
lead, bari or bass) always sings the 
loudest. 

3. 90% of the members of any given 
barbershop chorus will consider 
themselves to be in the top 50% of 
that chorus talent pool. 

4. The older you get, the better your 
voice used to be. 

5. There is too much apathy in most 
chapters ... but who cares. 

6. Chorus favorite; a bass, bari or 
tenor who would say, just once, that 
he wasn’t brought down by the lead 
section. 

7. Chorus sadist; the guy who feels 
obligated to blow the pitchpipe at 
the end of the song. 

8. Stages in the life of a lucky 
barbershopper: 
o Who’s Joe Schner? 
o Let’s get Joe Schner in our quar-

tet. 
o Let’s get a Joe Schner type in 

our quartet. 
o Let’s get a young Joe Schner in 

our quartet. 
o Who’s Joe Schner 

9. Chorus progress is made on alter-
nate meeting nights. 



Anyone familiar in the above picture? Take a close look and you may 
recognize two Shrine of Democracy chorus members standing on top of 
an American President.

Just a couple of months ago, Jim Bagby had an article in the Harmo-
nizer, official magazine of the Barbershop Harmony Society. It told of his 
chance of a lifetime, ascending Mt. Rushmore, along with members of 
our chorus.

Now the story has hit the big-time. Although not dealing with anything 
pertaining to barbershop harmony on top of the world’s largest quartet, 
it does talk about the trip up, and some history of the mountain. And, it 
includes the above photograph featuring the head park ranger for Mt. 
Rushmore, Chuck Knowlton and Del Beck. (We can all say we knew 
them when. . .)

The entire article can be read by purchasing a copy of the Smithsonian 
Magazine, or by going to their website, www.smithsonianmagazine.com. 
You will find a very interesting, although non-barbershop, story. And, 
what a view those guys had!

SHOW PREPARATIONS

Itôs hard work just sitting around waiting!

Looking for a new place to sing? 
Wanting to expand your horizons 
in song? Wanting to spend part 
of January is Albuquerque? Well, 
here is your chance. Just read the 
following letter from Bill Bifþe. 
Gentlemen,

I’m writing to let you know that 
there is going to be a “district 
chorus festival” at the Midwinter 
convention next January in Albu-
querque.  The idea is that each 
district will put a chorus together of 
its attendees at Midwinter to sing in 
a Festival setting sometime during 
the weekend.

Rod Sgrignoli, RMD President, 
has asked me to direct the RMD 
entry, and I want to get the ball 
rolling by engaging each of you in 
the project.  We need to spread 
the word, choose three or four 
songs, get learning tapes and mu-
sic distributed and, maybe, meet 
at the Fall convention for a little 
rehearsal.  

I’ve asked Shawn Mondragon, 
RMDVP for Music and Perfor-
mance to write a script and MC our 
part of the show.  I hope both the 
Albuquerque chapters will par-
ticipate in large numbers, but – of 
course – we need a couple hun-
dred singers from the rest of the 
district, too!

We’re at the beginning of the 
project, so all help and ideas are 
welcome.
Bill Biffle
bbiffle@brgcc.com
Albuquerque, New Mexico USA
Paired District Board Member  -    RMD/SWD
Chair, Society Board Headquarters Relocation 
Committee

If interested, contact your chapter 
ofýcers to get your name in the 
chorus pot. What a great oppor-
tunity to sing on the international 
stage!

A NEW OPPORTUNITY 
TO SING

www.smithsonianmagazine.com


Canyon Lake Senior Citizen Ctr. Perf. May 1

Board Meeting    May 2

Perform SSB @ Little League Opener May 6

Show Committee Meeting May 9

Hart Ranch Performance   May 27

Wahoo Performance - Mt. Rushmore June 4

Festival of Presidents Performance June 30

Festival of Presidents Parade Jul. 1

BHS International, Indianapolis, IN  Jul. 2-9

Harmony University, St. Joe, MO   Jul. 30 - Aug. 6

Harmony Happenings          Aug. 25-26

RMD Fall Convention, Layton, UT  Oct. 6-7

COTS - Denver area          Nov. 10-12

First Class
Postage

Here

Visit Us Online At:
www.shrineofdemocracychorus.org

Barbershop Harmony Society
Mt. Rushmore Chapter, BHS
% John Elving, Editor
6806 Peaceful Pines Rd.
Black Hawk, SD 57718


